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This presentation and the accompanying slides (the łPresentation Ń) which have been prepared by Linekong  
Interactive Co., Ltd.(the łCompany Ń) do not constitute any offer or invitation to purchase or subscribe for any 
securities, and shall not form the basis for or be relied on in connection with any contract or binding commitment 
whatsoever. This Presentation has been prepared by the Company based on information and data which the 
Company considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever, 
on the truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This 
Presentation may not be all - inclusive and may not contain all of the information that you may consider material. Any 
liability in respect of the contents of or any omission from this Presentation is expressly excluded.  
  
Certain matters discussed in this Presentation may contain statements regarding the CompanyŅs market 
opportunity and business prospects that are individually and collectively forward - looking statements. Such forward -
looking statements are based on current expectations, assumptions, estimates and projections about the Company 
and its industry. These statements are not guarantees of future performance and that the CompanyŅs actual results 
of operations, financial condition and liquidity, and the development of the industry in which the Company operates 
may differ materially from those made in, or suggested by, the forward looking statements in this Presentation.  
Future events and results involve certain known and unknown risks, uncertainties and assumptions that are difficult 
to predict. Important facts that could cause those differences include, but not limited to, changes in the competitive 
environment and regulatory environment of the industry in the PRC, changes in the business and financial 
conditions of the Company and its subsidiaries, changes in the general economic trend in the PRC, the ability to 
maintain sustainable growth rates, and the ability to respond to the changing interests of the customers. The 
Company assumes no obligation to update any forward - looking statements contained in this Presentation. Any 
forward - looking statements and projections made by third parties include in this Presentation are not adopted by 
the Company and the Company is not responsible for such third party statements and projections.  

Disclaimer  
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Part ɯ Company Overview and Prospects  
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Company Profile  

 A leading Chinese mobile games developer and publisher, founded in 2007, with focus 
on high quality midcore  and hardcore mobile games; Linekong went public on GEM of 
Hong Kong on 30 Dec., 2014 (Stock code: 8267.HK).  As of 25 March, 2014, stock price was 
HKD 9.06 and the market cap was HKD 3,351 million  

 As of Dec. 31, 2014, the Company had commercialized 17 online games, including 10 
self-developed games and 7 licensed games;  

 As of Dec. 31, 2014, our cumulative registered players had reached approximately 174.4 
million, with approximately 4.7 million average monthly active players (łMAUsŃ) and 
approximately 0.8 million daily active players (łDAUsŃ), respectively; 

 As of Dec. 31, 2014, the CompanyŅs self-owned game platform ł8864.comŃ had a 
total of approximately 85.0 million registered players, recorded a revenue of 
approximately RMB 103.7million, accounting for approximately 16.5% to the total 
revenue from virtual items of the Company in 2014.  
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Both revenue and non -IFRS adjusted net profit had achieved significant growths  

Revenue 
(RMBŅ000) 

Non -IFRS Adjusted  
Net Profit  (RMBŅ000) 

FY 2014 Performance  

514,997 

678,684 

2013 2014

84,333 

164,797 

2013 2014
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2D ACT Self-Developed  

2015  

Console Version of  
Sword of Heaven  

3D RPG 
Self-Developed  

Console Version  
of Sword of  

Heroes  
2D ACT 

Self-Developed  

Rumble Jungle (*) 
2D CCG 
Licensed  

One Hundred  
Thousand  
Bad Jokes 
3D CCG 
Licensed  

The Legend of  
Zhen Huan  

3D CCG 
Self-Developed  

3D CCG Licensed 

Warrior Crash (*)  
3D CCG 

Self-Developed  

3D CCG Licensed 

I Am Playboy (*)  
3D CCG 
Licensed  

3D RPG Self-Developed  

3D RPG Self-Developed  

The White  
Haired Witch  
3D MMORPG 

Self-Developed  

3D RPG Self-Developed  

went online on 
March 18, 2015  

2015 Game Pipelineĺ 

3D CCG Licensed 3D CCG Licensed 

Key Games 
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One Hundred Thousand Bad Jokes  

The mobile game, One Hundred Thousand Bad Jokes, a turn -based 

3D RPG collectible  card game, went online on March 18, 2015 and 

achieved 1.42 million DAUs after 3 days post - launch.  

One Hundred Thousand Bad Jokes, from comics to animation 

comics, to stage play, to movie and even to mobile game, grows into 

the most influential original comic and animation IP in China within 4 

years. 

The movie One Hundred Thousand Bad Jokes grossed RMB120 

million, which set up a record on profits for domestic original comic 

and animation in China.  

The Company has acquired the exclusive rights for mobile game 

development of One Hundred Thousand Bad Jokes and authorized a 

third -party for game development. The game is exclusively published 

and operated by Linekong.  
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2015 Key Strategies  

Focus on App Store ranking 
marketing  

Synergize self -developing and 
publishing business and promote  
łGreat Entertainment "Strategy & 
IP Ecological System  

Growth 
Strategy  

Strengthen R&D and publishing 
capabilities overseas  
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