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This presentationand the accompanyingslides(the dPresentatiore which have been prepared by
LinekonginteractiveCa, Ltd.(the &Companyg do not constitute any offer or invitation to purchaseor
subscribefor any securities,and shallnot form the basisfor or be relied on in connectionwith any
contractor bindingcommitmentwhatsoever ThisPresentationhasbeen preparedby the Company
basedon information and data which the Companyconsidersreliable, but the Companymakesno
representationor warranty, expressor implied, whatsoever,on the truth, accuracy,completeness,
fairnessand reasonablenesgf the contentsof this Presentation ThisPresentationmay not be all-
inclusiveand may not contain all of the information that you may considermaterial Any liability in
respectof the contentsof or anyomissionfrom this Presentationis expresslyexcluded
Certain matters discussedin this Presentationmay contain statementsregardingthe / 2 YLJ y e Qa
market opportunity and businessprospectsthat are individually and collectively forward-looking
statements Such forward-looking statements are based on current expectations,assumptions,
estimatesand projectionsabout the Companyand its industry. Thesestatementsare not guarantees
q B of future performanceand that the / 2 Y LJI aft&alxésultsof operations,financial condition and
liquidity, and the developmentof the industry in which the Companyoperatesmay differ materially
from those made in, or suggestedby, the forward looking statementsin this Presentation Future
eventsand resultsinvolve certain known and unknownrisks,uncertaintiesand assumptionghat are
difficult to predict Important facts that could causethose differencesinclude, but not limited to,
changesin the competitive environment and regulatory environment of the industry in the PRC,
changesn the businessand financialconditionsof the Companyand its subsidiarieschangesn the
generaleconomictrend in the PRCthe ability to maintain sustainablegrowth rates,andthe ability to
respondto the changinginterestsof the customers The Companyassumeso obligationto update
any forward-looking statementscontainedin this Presentation Any forward-looking statementsand
projectionsmade by third partiesincludein this Presentationare not adopted by the Companyand
the Companyis not responsiblefor suchthird party statementsandprojections




LINEKONG
% & 5

2015 Business Review




Strategies
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Games Pictures

\

Community-based Products

/

Entertaining Business

IP

Fuze / Marketing Internationalization \ Fund




Exquisite Products
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AAsat 31 DecembeR015, the Group has commercializ2timidcoreand hardcore games
A13 seltdeveloped games

A8 licensedgames

CCG/MMOCC(

Blade of God/ Licensed
One Hundred Thousand
Bad Jokes/ Licensed
The Legend athenhuard
Selfdeveloped

Warrior Crash
Selfdeveloped

Do Do oo

N

D

RPG/MMORPG

A Journey to the WesSelt
developed

A Ashes of TimeSelf
developed

A Warrior King Seltdeveloped

A Bubble NinjaSeltdeveloped

A sword of HeaverSelf
developed

A Unparalleled DeviLicensed

A DaybreakLicensed

A Go! Generalé!Licensed

A The Wars oShushah
Selfdeveloped

ACT/MMOACT

A Excalibuf Seltdeveloped

A Swords of Heroés
Selfdeveloped

ATV version of Swords of
Heroes Selfdeveloped

TBG

A Three Kingdons
Selfdeveloped

A Flying WedtSeltdeveloped

A Westward Journdy
Selfdeveloped

A Herd Licensed

A CreaturesLicensed

A Heaven Sword & Dragon
Sabre/Licensed
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One Hundred Thousand Bad Jokes Successfully commercialized . — ______ N Pl Fae
and launched on all platforms - 5= - = . @

Mobile game of on 18 March 2015, achieving 8- —
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Advantage of Londgjfe-cycle Products
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Top 10 Most Popular Original Mobile Game BestCollectible Card Mobile Game
\‘:E:% .ﬂ 14 }ﬁ
A Commercialized in Marc?013 A Commercialized in Marck014
A The Peak Monthly Gross Billings A The Peak Monthly Gross Billings
reachedRMB 33mn reachedRMB 41mn
A As at31 DecembeR015, it was
published in more than 20 A Operated for oveR4 months
countries and regions A Accumulated Revenu@23.8mn
A Operated for oveB3 months Top 10 Most Ant|C|pated Orlglnal Mobile Game A Operated for ove21 months
A Accumulated Revenu880.1mn Accumulated Revenué86.2mn

A Commercialized in Decemb2013
A The Peak Monthly Gross Billings
reachedRMB 31mn



Entertaining Businesg Investment Layout
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FuzeEntertainment Yongle Beijing MicroFunPlus Beijing

Threein-one home
interactive entertainment
ecosystem

Yongle228.com

Mobile game development

GuizhouZhiqu SMI Holdings Tianqu, Beijing

TaoShouYou
online trading platform

Movies and
TV dramas

More strategicinvestmentsin the future

Game development
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2016 Business Prospect




2016 IP GameThe Wars ofShushan umfrgl(ﬁ ﬂI?IG

eeoee HEZE) 4G * F%9:08 ¥ 32% W)

e ’ ‘ _ i e / %31 App Store =

BOFG-HEERRIE BE
TR

1 % ikii
7557
MM -LHIETKE BRE
, [EaEd wentira —
i35
KIET-BSIRPKFAKIR 57
BIAITE .
(e
FERE: ABEEFakeritifz-
BERE—SVSRENTHE... (=
4 s ¥ |
Hilazen
N  BULALZORES RRE T~
ngxﬁ ﬁklﬂlﬁ (:s'f ?mﬂ R |

ARZ A 3Dl T E A

B
= L EEhE

- aBECssTasn
e

10



E Entertaining Business LIngKg;IG
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EFERTH mww
The Wars ofShushan Monster Hunt B.E.E The Legend oMiyue
3D MMORPG 3D MMORPG 3D MMORPG 3D MMORPG
Linekong+ Mr. Wu Linekong+ EDKCFlims Linekong+ U17 Linekong+ Letv
A Commercialized on 27 Jan 16 A Two different games A Developed by the team A Commercialized on 24 Mar 16
A TOP 10 of Grand Listi@S A Developed by two separate of Excalibur A TOP 10 of Grand Listi@S
Most Popular Games teams A Open Beta Testing in Most Popular Games

2016
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Market Internationalization
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The Group will deeply promote the internationalization process and devetmpnmunity-based gamesvith international standard
by leveraging domestically setfeveloped maturestaged kernel system and the design and production by the international team

R&D team 1
R&D team 2

CHINA

Kernel + Art + IP

ey
e

Design + Concept + IP

R&DUSteam
R&DTW team

International team

13



Market Internationalization
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ROY LIU

General Manager

Previously Head of Greater China
@Chartboost, Game Engineer @PopCap
on all mopile titles including PvZ etc.

MAURO FIORE

Head of Creative

Previously Principle Game Designer @Zynga on
CityVille and FarmVille 2, Senior Game Designer
@Rockstar cn Red Dead Redemption, Midnight

~ Club series

ANDREW AUSTERFIELDS

Executive Producer

Previously Executive Producer @Disney
on Tiny Death Star and @Tapulous titles

SHANNON CHANG

Head of Publishing & Partnership

Previously Account Manager @Chartboost

PLAMEN DRAGOZOV

Head of Engineering

Previcusly Directer of Engineering
@PopCap on mobile and social games
including PvZ, Bejeweled, Peggle, Zuma

KENNETH LEE
Head of Game Science

Previously Director of Growth & Analytics
@Chartboost, Engineer Manager @Klout,
Principal Architect @GetJar

RICKY BABA

Head of Art

Previcusly Art Director @Kiwi on Westbound,
Shipwrecked, eic., @Dreamworks on Shrek,
Kong Fu Panda 2 and Rise of the Guardians

SEAN CHAPEL

Head of Game Engine

Previously Sr. Game Engineer @Disney on
Tiny Death Star, @EA on Theme Park, Tiger
Wood's Golf, Simcity Deluxe, NBA Jam and
NBA Elite
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Animation

STUNTS

Monster Hunt from EDKO Flims will be
developeda mobile gameby LKin 2016 the
mobile game of Monster Hunt 2 will be co-
producedby LKand EDKOFlimstogether

SnowGirl, a famousIP cartoon in Korea,will

be transferredto movie,animationand games
by LKexclusivelythe movie will be started up

in September2016

The movie of Sword of Heaven will be
produced by LK Picturesand JaywalkStudio

( D¢
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FuzeEntertainmentGroup
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FuzeEntertainmentGroup
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