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DIS CLAIMER 

Thispresentationand the accompanyingslides(the άPresentationέύwhich have been preparedby
LinekongInteractiveCo., Ltd.(theάCompanyέύdo not constituteanyoffer or invitation to purchaseor
subscribefor any securities,and shallnot form the basisfor or be relied on in connectionwith any
contract or bindingcommitment whatsoever. ThisPresentationhasbeenpreparedby the Company
basedon information and data which the Companyconsidersreliable,but the Companymakesno
representationor warranty, expressor implied, whatsoever,on the truth, accuracy,completeness,
fairnessand reasonablenessof the contentsof this Presentation. ThisPresentationmay not be all-
inclusiveand may not containall of the information that you mayconsidermaterial. Any liability in
respectof the contentsof or anyomissionfrom this Presentationisexpresslyexcluded.
Certain matters discussedin this Presentationmay contain statements regarding the /ƻƳǇŀƴȅΩǎ
market opportunity and businessprospectsthat are individually and collectively forward-looking
statements. Such forward-looking statements are based on current expectations,assumptions,
estimatesandprojectionsabout the Companyand its industry. Thesestatementsare not guarantees
of future performanceand that the /ƻƳǇŀƴȅΩǎactual resultsof operations,financialcondition and
liquidity, and the developmentof the industry in which the Companyoperatesmaydiffer materially
from those made in, or suggestedby, the forward looking statementsin this Presentation. Future
eventsand resultsinvolvecertainknownandunknownrisks,uncertaintiesandassumptionsthat are
difficult to predict. Important facts that could causethose differencesinclude,but not limited to,
changesin the competitive environment and regulatory environment of the industry in the PRC,
changesin the businessand financialconditionsof the Companyand its subsidiaries,changesin the
generaleconomictrend in the PRC,the ability to maintainsustainablegrowth rates,andthe ability to
respondto the changinginterestsof the customers. TheCompanyassumesno obligationto update
any forward-lookingstatementscontainedin this Presentation. Any forward-lookingstatementsand
projectionsmadeby third parties includein this Presentationare not adoptedby the Companyand
the Companyisnot responsiblefor suchthird partystatementsandprojections.
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1 2015 Business Review
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Strategies

Games

Media

IP

Capital

Community-based Products Entertaining Business

Marketing Internationalization

Games Pictures

FundFuze
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Exquisite Products

1 CCG/MMOCCG

Å Blade of God/ Licensed
Å One Hundred Thousand 

Bad Jokes/ Licensed
Å The Legend of Zhenhuan/ 

Self-developed
Å Warrior Crash/

Self-developed

4 TBG

ÅThree Kingdoms/ 
Self-developed
ÅFlying West/ Self-developed
ÅWestward Journey/ 

Self-developed
ÅHero/ Licensed
ÅCreatures/ Licensed
ÅHeaven Sword & Dragon 

Sabre/ Licensed

2 RPG/MMORPG

ÅJourney to the West/ Self-
developed
ÅAshes of Time/ Self-

developed
ÅWarrior King/ Self-developed
ÅBubble Ninja/ Self-developed
ÅSword of Heaven/ Self-

developed
ÅUnparalleled Devil/ Licensed
ÅDaybreak/ Licensed
ÅGo! Generals!/ Licensed
ÅThe Wars of Shushan/ 

Self-developed

3 ACT/MMOACT

ÅExcalibur/ Self-developed
ÅSwords of Heroes/ 

Self-developed
ÅTV version of Swords of 

Heroes/ Self-developed

ÅAs at 31 December 2015, the Group has commercialized 21 midcoreand hardcore games 
Å13 self-developed games 
Å8 licensed games
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2015 IP Games

Mobile game of 
One Hundred Thousand 

Bad Jokes
Followers on Wechat

over 700thousand

One Hundred Thousand Bad Jokes
Successfully commercialized 
and launched on all platforms 
on 18 March 2015, achieving 
remarkable results with DAU 
over 1mn on the day of 
commercialization

The Legend of Zhenhuan

CCG Mobile game of 
The Legend of Zhenhuan

Successfully commercialized 
and launched on all platforms 
on 10 October 2015
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Advantage of Long-life-cycle Products

Å Commercialized in March 2013
Å The Peak Monthly Gross Billings 

reached RMB 33mn
Å As at 31 December 2015, it was 

published in more than 20 
countries and regions

ÅCommercialized in December 2013
ÅThe Peak Monthly Gross Billings 

reached RMB 31mn.

Top 10 Most Popular Original Mobile Game

Top 10 Most Anticipated Original Mobile Game

BestCollectible Card Mobile Game

Å Operated for over 33 months
Å Accumulated Revenue: 380.1mn

Å Operated for over 24 months
Å Accumulated Revenue: 223.8mn

ÅCommercialized in March 2014
ÅThe Peak Monthly Gross Billings 

reached RMB 41mn.

Å Operated for over 21 months
Å Accumulated Revenue: 186.2mn
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More strategic investments in the future......

FuzeEntertainment

Three-in-one home 
interactive entertainment 

ecosystem

Yongle, Beijing

Yongle228.com 

MicroFunPlus, Beijing

Mobile game development

GuizhouZhiqu

TaoShouYou
online trading platform

Tianqu, Beijing

Game development

SMI Holdings

Movies and 
TV dramas

Entertaining Business ςInvestment Layout
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2 2016 Business Prospect
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2016 IP Game- The Wars of Shushan
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Entertaining Business

The Wars of Shushan
3D MMORPG

Linekong+ Mr. Wu

Å Commercialized on 27 Jan 16

Å TOP 10 of Grand List of iOS

Most Popular Games

Å Developed by the team 

of Excalibur

Å Open Beta Testing in 

2016

B.E.E
3D MMORPG

Linekong+ U17

Å Two different games

Å Developed by two separate 

teams

Monster Hunt
3D MMORPG

Linekong+ EDKO Flims

The Legend of Miyue
3D MMORPG

Linekong+ Letv

Å Commercialized on 24 Mar 16

Å TOP 10 of Grand List of iOS

Most Popular Games
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Products Pipeline in 2016

3D MMOARPG

2016.01

2016.02 2016.05 2016.08

2016.03 2016.07 2016.11

2016.12

3D MMOARPG 3D ACT 3D MMOACT

3D MMOARPG 3D CCG

RTS 

3DMMORPG

US IP 
GameThunder Armada

3D CCG Social
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The Group will deeply promote the internationalization process and develop community-based games with international standard 
by leveraging domestically self-developed mature-staged kernel system and the design and production by the international team 

Market Internationalization

C H I N A International team

Design + Concept + IP

Kernel + Art + IPR&D team 1
R&D team 2

R&DUSteam
R&DTW team
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Market Internationalization
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LinekongPictures
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Monster Hunt from EDKO Flims will be
developeda mobile gameby LKin 2016; the
mobile game of Monster Hunt 2 will be co-
producedby LKandEDKOFlimstogether

SnowGirl, a famousIP cartoon in Korea,will
be transferredto movie,animationandgames
by LKexclusively,the moviewill be started up
in September2016

Animation

IP

Movies Games

The movie of Sword of Heaven will be
produced by LK Picturesand Jaywalk-Studio
( Ḑζ



Video
Social 
Media

FuzeEntertainment Group
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Video
Social 
Media

FuzeEntertainment Group
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